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Not Having a Content Calendar.

Getting your content organized and scheduled is a must if you want to be as effective,
consistent and strategic as possible with your social media marketing.

But what is a content calendar anyway? 

A content calendar helps you figure out exactly what you are going to be posting and
when. It gives you a bird's-eye-view of what's happening in your business and helps tie in
all of your content marketing efforts together into one place.

So a great way to save time when you are actually creating your posts is to put them
into categories.

There are only a few types of posts on social media and I like to put these into 8
categories.

Of course, you may have a different take, so don't be afraid to make these your
own categories and stick to what works.

Here's how I personally organize my own content. 
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Next, pick your favorite calendar tool to plug in your social media schedule.

My favorite content calendar tool is CoSchedule. 

Their content calendar integrates with WordPress but it can also be used as a stand alone
calendar app. The reason I love it so much is that it allows me to plan and edit other
content pieces, not just my blogs. 

I get to schedule all my social media content and publish it in one place and correlate my
content with my newsletters, video shoots, and even organize all of my image creation
tasks. 
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Coschedule also allows you to publish to social media channels directly from their app
and even provides a social media queue for all your blog posts so you don't just share
them once on social media.
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Another great tool you can use is Trello. 

Trello is free and it doubles as a task management platform so you can organize as
many projects as you want. 

I personally use both Trello and Coschedule together to manage all of my tasks and keep
my content calendar organized and optimized. 
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You can always use other tools like your Google Calendar or an Excel spreadsheet. But
those tend to have less functionalities than online tools that are designed to organize
your calendar. So I strongly recommend you look into Trello and CoSchedule. 

Not Being Consistent. 

Now that you know all about creating a content calendar and setting up your content
schedule on social media, you have to be consistent. 

We're all busy and we all have the same 24 hours in a day. So being consistent is all about
making your content a priority. 

Use a batching strategy and take a few hours every month to organize your content
calendar and create your social media posts. That way you have them scheduled out for
the next couple of weeks and all you have to do it monitor your social channels. 

Remember that showing up each and every day on social media is the most important
long term strategy you can implement. So stick with it.
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Not Having a Clear Strategy. 

One of the most critical steps in designing your social strategy is figuring out what it is
exactly that you want to get out of it. 

Once you know what your goals are, reverse engineer them so you know exactly how to
create content that matches the outcome you are looking to for. 

My goal on social media is simple. I want to grow my business. 

To do that, I know I need to provide as much value as possible and give tons of content
for free to attract the right audience.

Next, I know I need to be able to build a solid email list in order to serve my audience and
eventually sell to them. 

So my social media strategy is simple. 

I deliver great value through my blog posts every week and I share those blog posts
often. I also give my audience a chance to ask me questions directly on social media and I
share content from other brands that I know will be useful to my audience. 

I also create free giveaways on social to encourage my audience to sign up for my email
list. So to recap. This is my strategy. 

Yours can be as simple or as complicated as you choose.
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Provide value by giving away my best tips.

Create engagement by posting content that entertains, empowers or
educates AND spark conversations with my audience to build relationships.

Build my email list so I can better serve my audience and give them the
opportunity to buy from me.
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Making It A Numbers Game.

Of course we all want more fans and followers. But we have to make sure we are growing
our fan base strategically. 

You want more fans that care about your products, programs or services. Not just
random people for the sake of seeing your numbers grow. 

The first phase of growing your following on any social network can be quite frustrating.
But here’s the mindset shift that will help you stay motivated, stick to it and eventually
grow.

Be grateful. Yes, be grateful for your tiny social audience!

I want you to remember that your followers are actual people (not numbers) who have
raised their hands (virtually) to hear what you have to say and share.

Whether there are 6 people or 6,000 following you, you should feel honored and grateful
that despite all the noise happening on the web these very special people are willing to
hear what you and your brand have to say.

I want you to envision the amount of followers you have all gathered in a room to
hear you speak.

Are you starting to shift your perspective?  I sure hope so. Remember that things that are
nurtured tend to grow, and your social following is no different.

Give your fans and followers the very best of you (yes, like the movie) day in, and day out
and trust the process.

Growth might not happen when and how you expect it, but that shouldn't matter.

If you want to grow, focus on serving others, spreading kindness, and helping your
fans and followers reach their goals. 
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Want more growth strategies? Check out this blog.
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Over Selling. 

Imagine this, it's the weekend and you're at a party with your best buds having a great
time when suddenly your buddy's friend, Kim Jiménez (yes me), introduces herself to
you. 

At first you're like, ''sweet, this girl seems nice.''  Not 2 minutes in, she finds out you too
are an entrepreneur and she starts pitching you her new social media program. 

So there you are, thinking to yourself, ''Seriously? It's the weekend and I don't even
know you...''

At this point all you can hear is ''buy my stuff!'', ''buy my stuff!'' You're so turned off that
almost immediately your eyes glaze over as you try to figure out a way to ditch the
conversation. 

The two longest minutes of your life go by and you make up an excuse to get out of there
(something about needing to find your cousin's sister). 

Okay, by now you are probably starting to get the point. People hate to be sold to on
social media. 

And while there is a time and a place for promotions inside your social strategy, you gotta
be offering a lot of value and building those relationships before you get to sell to folks.

Again, it all goes back to having a solid social media strategy where you are giving value
80% of the time and only selling 20% of the time.
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So now that I've hopefully provided some value to
you, I'm gonna tell you a little about my training
program, Zilch To Social. 

Nope, I don't want you to buy it because it hasn't
launched just yet. 

But if you're interested in learning how to create great
content, get organized and sell on social media the right
way, the you gotta sign up for the early bird list. 

When you do,  you'll get some insider bonuses when you
sign up for the program that are only available for peeps
who call first-dibs on the program. Click here to sign up.


